Positive recruitment: Top tips
Writing Adverts
· Never use acronyms

·  Do not assume potential volunteers know what your organisation does, so make this clear and exciting
·  Do not use CAPITAL LETTERS, it’s harder to read 

· Give good directions and location information in your advertisements 
· Good spelling is important: some potential volunteers are put off by bad spelling. Always double check your adverts.

· Create an inspiring, exiting and compelling opportunity descriptions, but also make sure they are clear and easy to read

Advice on promoting on Do-it.org 

· The more you update your advert the higher up it will appear in searches. You can update by contacting Becky Spake: b.spake@southamptonvs.org.uk  

· Consider how people read websites, remember they rarely read the whole text but tend to scan.
· Keep the word count down; too much writing can put people off.
Useful links

The Media Trust: Work with media organisations and charities to enhance their communications and enable communities to find their voice and make it heard. They offer valuable marketing and comms support on almost anything from looking over a press release to mentoring young people on media projects.
http://www.mediatrust.org/ 

Volunteer England: Volunteering England works to support and increase the quality, quantity, impact and accessibility of volunteering throughout England. They also can keep you up to date with volunteering news and events.

http://www.volunteering.org.uk/ 

